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THE STATIONôS  

FORMAT 
The woolly sound of a worn record, Louis Armstrongôs 

trumpet and Ella Fitzgeraldôs jams. Sophisticated music 

for select audience. Private club of connoisseurs of 

genuine art. This is the opinion that was formed about 

jazz after the world had been flooded by the wave of 

rock-n-roll, and after the golden age of modern pop-

music.  

 

Nowadays music is becoming more and more diverse. 

The new era of Jazz has begun. Jazz festivals are 

getting more popular, night clubs hold Jazz nights, young 

artists play jazz more often, and professional jazz 

musicians use jazz samples and harmonies.  

 

Radio JAZZ 89.1 FM features all jazz genres, as well as 

rhythm-and-blues, soul and funk. 

We tell the audience about contemporary musicians and 

provide information support for jazz events. 

We are aiming to demonstrate that jazz is not 

necessarily complicated music, and definitely not just 

old-fashioned vinyl disc recordings. 

 

We make jazz fashionable. 



AUDIENCE 
Distinctive features of our audience are love of art, interest in 

travelling and unwillingness to save on themselves and their loved 

ones. They are ready to overpay for worthwhile products, but it is 

unlikely they will buy something unknown.  

 

At the same time they are active users of the Internet and pretty 

much trendy people, who are interested in both technological 

innovations and new clothes brands. 



THE STATIONôS 

AUDIENCE 
Target audience: successful people of today 

with incomes above the average, directors, 

managers 

Mediascope, RI-Moscow  July ï September 2018 

Reach monthly Reach weekly Reach daily 

1,6 million 1,2 million 433 thousand 



AUDIENCE Consumption and leisure 

Mediascope, RI-Moscow July ï September 2018, Table % Reach Daily 

MôIndex 2018/1 - Moscow 

 

56% 
have an imported car 

 

(Affinity Index=119) 

70% 
are caf®/restaurants goers 

 

(Affinity Index=126) 

63% 
are Insurance companies' 

clients 

 

(Affinity Index=135) 

28% 
buy clothes in brand stores 

and boutiques 

 

(Affinity Index=134) 

49% 
are cinema-goers 

 

(Affinity Index=119) 

70% 
have private account / 

deposit, bank card 

 

(Affinity Index=110) 



BROADCAST 

GEOGRAPHY 

Moscow and Moscow region 89.1 FM 

Dimitrovgrad 99.2 FM 

Tomsk 99.6 FM 

Veliky Novgorod  100.0 FM 

Sevastopol 87.7 FM 
Samara 97.8 FM 

Arkhangelsk 91.6 FM 

Angarsk 106.8 FM 



AUDIENCE 

PROFILE 

Core audience: listeners of middle and old age, highly educated 
and rich 
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AUDIENCE  

BREAKDOWN Rch Dly Ψллл 
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PLACES OF 

LISTENING 

Radio JAZZ 89.1 FM is 

mostly listened to in a car!  
41% 

35% 

11% 12% 

In a car At home At work Other place 



JAZZ 

LEGENDS 
The program çJazz Legendsè features one 

composition of Worldôs Gold Jazz Music.   

 

Airtime: daily, from 7:10 to 21:10, on the 40th 

minute of the hour.  

 

Commercial integration: 

 

- Sponsorôs tag after the break bumper 3-7 sec.   

- 30 sec. ad spot in the block of ads on the 57th 

minute  

(the number of the programôs airplays per day can be 

increased upon the Clientôs request)  



THE RYTHMS 
 

WITH ANATOLY ICE 

The mix of jazz-, lounge- and soul-compositions of the past decade. 

The show sounds more cheerfully than most of the programs, which 

is quite reasonable, considering itôs Friday!  

 

 

The emphasis is laid on contemporary edge.  

 

The Host of the program: Anatoly Ice 

 

Airtime: Friday ï 21.00-22.00  

replay: Monday ï 23.00 


