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The new era of Jazz has begun Jazz festivals are
getting more popular, night clubs hold Jazz nights, young
artists play jazz more often, and professional jazz
musicians use jazz samples and harmonies.

Radio JAZZ 89.1 FM features all jazz genres, as
rhythm-and-blues, soul and funk.
We tell the audience about contemporary musi
provide information support for jazz events.
We are aiming to demonstrate that jazz is not
necessarily complicated music, and definitely not just
old-fashioned vinyl disc recordings.

Www.ra(ﬁojazzfm.m

We make jazz fashionable.



Distinctive features of our audience are love of art, interest in
travelling and unwillingness to save on themselves and their loved
ones. They are ready to overpay for worthwhile products, but it is
unlikely they will buy something unknown.

At the same time they are active users of the Internet and pretty
much trendy people, who are interested in both technological
innovations and new clothes brands.
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Target audience: successful peopl
with incomes above the average
managers

Reach monthly

1,6 million 1,2 million 433 thousan
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63%

are Insurance companies'
clients

56%

have an imported car

49%

are cinema-goers

(Affinity Index=119) (Affinity Index=119)
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710%

have private account /
deposit, bank card

(Affinity Index=135)

A
710% 28%

are caf®/resta Nnttu;sclotl;lecsmbrand stores
and boutiques

(Affinity Index=126)

(Affinity Index=134) (Affinity Index=110)
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BROADCAST
GEOGRAPHY

Moscow and Moscow region 89.1 FM
Dimitrovgrad 99.2 FM

Tomsk 99.6 FM

Veliky Novgorod 100.0 FM
Sevastopol 87.7FM

Samara 97.8 FM

Arkhangelsk 91.6 FM

Angarsk 106.8 FM
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54%
I 46%
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25-44 32%
45-64 39%
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Coreaudience listeners of pighlyeducated directors and managers [N 49%
andrich public servants 6%
laboring men 5%
students, pupils 7%
retired 17%
V other 7%
high education [N 77%
secondary-level education 19%
K-S high income [N 43%
. middle income 41%
low income 5%
=)
Mediascope, RI-Moscow July i September 2018, Table % Reach Daily www_radiojazzfm.ru

&



(JAZZ

FM
'} ) 89.1

"+ RchDiyWn n n

Z ~ Weekdays

L At work
m Other place

In a car
S & ~ At home
RS
S
(5.
(1,
Weekend
At work

m Other place

In a car




41% p—p—

b Wi N 35%

11% 12%
— .
. In a car At home At work Other place

www.radiojazzfm.ru



/- gé?ﬁ\% &

JAZL

 LEGENDS

‘The program c¢Jazz Legendse features one
composition of Wo r | G.tbld dazz Music.

Airtime: daily, from 7:10 to 21:10, on the 40"

minute of the hour.

Commercial integration:
i/

- S p o n stagrafies the break bumper 3-7 sec.
- 30 sec. ad' spot in the bIock %ads on the 57t
minute

(the number of the p r o g r arplayssper g an be ,
increased uponthe C | i erequedty . '
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